DIRECT MAIL x PERFORMANCE

DATAGRAM

KEY PERFORMANCE INDICATOR

96% of survey respondents experienced
improved or consistent direct mail
performance over the last year.

Source: 2024 Direct Mail Marketing Benchmark Report, SeQuel Response

EFFECTIVE STRATEGY
An analysis of UK case studies in WARC's database
P {é} of successful campaigns found that 65% of
effective case studies that use direct mail as
e the lead medium have “inform” or “educate” as a

creative strategy, compared to just 42% among
all UK campaigns. Direct mail also over-indexes
for personalization as a creative strategy at 24%,
which is double the average UK case study.

Source: WARC & Royal Mail MarketReach, 2022

PERFORMANCE IN PROXIMITY

66% of Canadians feel direct
mail grows their relationship with
businesses.

Source: Mail Moments 2022, Canada Post

QUALITY ADVANTAGE

*ﬁﬁ Marketers ranked quality audience

targeting data, easy attribution
tracking and performance, and digital
campaign integration as the top three
advantages of direct mail.

Source: 2024 Direct Mail Marketing Benchmark Report, SeQuel Response
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